_Public Relations

2023

11

Vol.21 2

eI S |
fwlall%

X/T"—/ 7IX 720232/’7/&" BERNR SRS IO

10888, ANn&HVRMEMAER ERBIBTHEEN IR—Y | & 2014FI)|[7OTREEAT U NOBRLRSAE R
TIZ92023|0A— T BI(EESNERXTERESNELE. | RV ANCHBEL. INEENXF'Y Z N100mETH
BIAZA—YAEEECH BN OSBRFSENSIILELE. | BULEY. RARE SEHTTRESN S5 X 3 ML — .
BHE. ENFEIWABENESESE—F Y YEANT | BEELHNAZEEDEANRL SN SEREHRO 3]
KEHD. RIEEBY FFELE, D ox|RE. BIERFRR—YOMEBRRT B ENTEEL,

EENE "
LI EIE S B KECAT— N T AV EDETE

7T)EIS I O—K - 3 ; '_ ZR—=Y T T 2I D¥EFHEE T
iE E'ﬁ RNy

[COCOAR]

SESOXSNE BHEREUTIVI A LTERE !
P2-3  DbreUIcBOBIEREZEEVOL36 7 O—/VILAMESNRESEE in Singapore O .
P47 STAEERSHETRIRAR - TEBEOWTRR. MABLERZME L ok o

EFERITOF ™ )L AR DERIRR : i ;@g
P AFISEEMEE LRI ‘ e
P14-15 #ESHHEIASBITROEEEFDINR

iOS B Android F§




